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Notes: 1. All questions are compulsory.
2. All questions carry equal marks.

1. Answer any one in 500 words. 10
a) Define consumer Behaviour and explain the factors affecting consumer behaviour.
b) Explain the concept of consumer motivation and its effects.

2. Answer any one in 500 words. 10
a) What are the marketing Implication of Consumer Behaviour
b) Explain the various factors which Affecting Motivation.

3. Answer any one in 500 words. 10
a) Explain the different methods of consumer Behaviour Research.
b) Explain the cognitive style of consumer ability.

4. Answer any one in 500 words. 10
a) Explain the positive and negative aspects of Consumer Research.

b) Explain the different Opportunity of consumer in detail.
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